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Instructions to the.candidates :

1) All Questions are Compulsory.

2) Figurestotheright indicate full marks.

Q1) Attempt Any Five out of Eight questions: [5 % 2=10]
a) DélinePredictiveAl.
b) WhatisanAgenticAl workflow?
c) Name any two open-source Akplatforiis.
d) Definemultimoda Al modéls.
e) What isdynamic pricing?
f)  Definesentiment analysis.
g) What is data preprocessing?
h)  WhatisAl bias?

Q2) Answer any Two out of Three Questions : [2 x5 =10]
a Explain GAN architecturewith asimplediagraf:
b) DiscussAl-driven content generation in digital marketing.

c) Describetheroleof SHAPand LIME in Alexplairiability.
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Q3) Answer any One: [10]

a) Discusscommon GenerativeAl toolssuch asChatGPT, DALL.E, Claude,
Stable Diffusion and Hugging Face with business use cases.

b) Explain the role of Al agentS’in planning, execution, customer journey
mapping and virtual assistantsin financial services.

Q4) Answer any One': [10]
a) Explanspw Generative Al is transforming Business Analytics and
Decisien-Making.
Discuss:

1)\, "Synthétic Data Generation for privacy-compliant Al training

i)  Natura Languageto Dashboard querying (toolStike Power Bl Copilot
and ThoughtSpot Sage),

i) 7 Al-powered demand forecasting with uncertainty estimation. Use
theWalmart or HUL (Hindustan Unilever) demand forecasting case
asan example.

b) Explainhow organizationscanaign GenerativeAl strategieswith business
goals and build an Al-ready workforce,

Q5) Answer any One: [10]
a) Describetheimportance of eXplainability techniqueslike SHAPand LIME
in GenerativeAl.

b) A company is planining to launch a new product and wants to use
Generative Al (GenAl) for market research. The company collects data
from competitor websites, pricing pages, product, listings, customer
reviews and social media posts related to similar groducts.

)  Explainhow GenAl can beused to generatemarket intelligencefrom
externa data.

i)  Explain how GenAl supports decisior-making through reporting
and also discuss risks and validation.
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